
3.21 RESEARCH  

 

To keep a market advantage, research and data analysis is a vital component of an 

organisation. This course is necessary to adapt to changing business environments and the 

generation of products. 

 

 Hypothesis / Problem statement  

 Investigative questions 

 Research methodology 

 Theoretical background 

 Data sampling 

 Internet research 

 Data analysis 

 Data interpretation 

 Results / Questions 

 Recommendations and conclusion 

 


